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At present, researches on Internet audience have focused on netizens at large but 
not on online news users in particular. For this reason, this paper is aimed to reveal the 
behavioral features and types of online news users, and their influential factors. 
The paper uses literature research, sample survey and case study, and takes 
McQuail’s differentiating traditional audience studies as reference. First, the paper 
introduces internet audience structure characteristic based on “China Internet Network 
Development Statistical Reports”. The core of the paper studies motives, behavioral 
characteristics and types of online news users by investigating and analyzing 145 
samples. Lastly, the paper makes a case study on an online news use, deeply 
observing the characteristics of his usage of online news and analyzing the initiative 
of online news users and the status of online news in their daily life. 
The paper simplifies factors influencing netizens’ choice of internet media into 
eight factors, namely, media quality, media independency, media belongingness, 
convenience, media suggestiveness, media environment, media stimulation and media 
automaticity. The study finds that online news users are mainly influenced by these 
eight factors when they are choosing online news. According to online news users 
behavioral characteristics, the paper divides the users into three sub-groups of 
hitchhiking type, fans type and self-help type. The author deeply probes into a user’s 
behavioral features and motives with internet news by close observation. The paper 
discuses the practical function in terms of instrumentality, complementarity and 
exclusiveness, and discuses the users’ attitude and behavioral characteristics in terms 
of intimacy, dependence and yearning, revealing the practical value of online news for 
the users, finding that online users show high initiative when making use of online 
news, and that online news holds a high status in its users daily life. 
Since the current researches on online news users are relatively rare, the paper 
may offer a reference for later researches. Practically, the research fruits on online 
news users not only help online media to take relevant measures to increase netizens’ 
usage and strengthen their loyalty, but also is beneficial for online users to improve 
their usage behavior and raise efficiency and effect of using online news. 
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第一章 绪 论 
（一 ）研究背景与意义 
1 研究背景 
2010 年 1 月，中国互联网络信息中心（CNNIC）发布了第 25 次中国互联网
络发展状况统计报告。报告指出：“截至 2009 年 12 月 31 日，中国网民规模达到




               表 1：网络新闻的使用率和规模          单位：万人 
2008 年底 2009 年底 变化 
使用率 网民规模 使用率 网民规模 增长量 增长率 
78.5% 23，400 80.1% 30,769 7,369 31.5% 
资料来源：中国互联网络信息中心.《中国互联网络发展状况统计报告》［R］.2010 年 1 月，第 31 页.表 11. 
 
与此相应，有学者指出世界各大报纸、杂志、电台、电视台和图书馆大都上







和领导的重视。2000 年 11 月 7 日，国务院新闻办公室和信息产业部联合发布了
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